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AURORA CHANNELS

BRANCH COVERAGE ACROSS THAILAND 5 6 ONLINE PLATFORMS
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AURORA®
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OVERVIEW OF BUSINESS GROUP

Aurora’s revenue streams fall into three main categories: Modern Gold, High-Margin Products, and Gold financing (Thong Ma Ngern Pai).
In addition, the Company earns revenue through a range of services, membership fees, and other income streams.
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YEAR 1

Gold price/unit

Gold price/unit
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INDUSTRY OVERVIEW

GOLD PRICE EFFECT ON MARGIN AND INDICATOR

Revenue

Revenue

Compare YOY

. REV Growth : 20%

‘ GP Growth : 0%

‘ GP margin : -100 bps

Gross profit is important
Price is unpredictable but manageable




GOLD PRICE SCENARIO

Scenario 1: Gold Price Increase

42,900

Customer
Transaction
Volume:

O

Profit to

Aurora:
Profit from

Selling Gold
(AMAHGA)

A

Profit to
Aurora:

Profit from buy back

at discount
(dauansugoriu)

-
Scenario 2: Gold Price Decrease

43,000
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41,000
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Transaction
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GOLD JEWELRY BUSINESS KEY INDICATOR

SEASONALITY SEASONALITY BY QUARTER

“U-Shape” trend; Q1 and Q4 are Gold's high season

Unit: Amount
Sold (pcs)
Chinese Chinese Chinese Chinese :
100,000 new year new year new year new year Q1
» New Year
90,000 = Chinese New Year Q3
= Valentine's Day
80,000 Low Season
70,000
60,000 / DN
%yg'_;, @@ &
50,000 ' . =
40,000
| AURORA® Q2 Q4
30,000 Russian-UK War
: = Songkran Day = Back to School
20,000 = Back to School * Year End

10,000  AURORA® AURORA®






Q1-2025 FINANCIAL HIGHLIGHT

REVENUE ‘ Unit: MB. GROSS PROFIT‘ Unit: MB. NET PROFIT‘ Unit: MB.

33,153.8

______________ envoy +24.0% YoY +45.1% YoY
| | 11368 o P

e - 36688 850.0
29.580.2 8.160.9 9,589.6 gg431 2,517.3 I 873.0 9691 10828 274.6

Y2022 Y2023 Y2024 Q1-24 Q4-24 Q1-25 Y2022 Y2023 Y2024 Q1-24 Q4-24 Q1-25 Y2022 Y2023 Y2024 Q1-24

-------------------------

-------------------------

707.9

REVENUE BREAKDOWN

Il Modern Gold 70%

Il Modern Gold 95%

Operating %4 | A B
R i . -

evenue B High Margin 39, Gross Profit B High Margin 14%
8,863.1 Products 1,082.8 Products
Million Baht (U - Million Baht AR

Revenue
Breakdown
by Channel

8,685.5
Million Bah

m Offline 95%




BUSINESS SEGMENT REVIEW

l. GOLD JEWELRY BUSINESS (MODERN GOLD + HIGH MARGIN PRODUCTS)

REVENUE FROM GOLD JEWELRY BUSINESS

Unit: Million Baht

32,6156
1,453.3

29,358.2 29,578.2

High Margin 1,576.7 1,519.6
Products
Modern
Gold
7.7% YoY
7.9% QoQ

9,426.2 8,685.5

2022 2023 2024 Q1/24  Q4/24

Q1/25

GROSS PROFIT AND GROSS PROFIT MARGIN
FROM GOLD JEWELRY BUSINESS

Unit: Million Baht

Gross Profit  7.8% 8.6% 9.6% 9.6% a5y 104%
Margin o ) . .
3,130.5
2,553.6

2,294.9 610.9
High Margin 758.5
Products 741.5
Modern 7741 805.7 905.2
Gold

E R

2022 2023 2024 Q1/24 Q4/24 Q1/25
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BUSINESS SEGMENT REVIEW
. GOLD FINANCING BUSINESS

REVENUE FROM INTEREST INCOME

Unit: Million Baht

5383 +79.7% YoY

_______________________________________________________

____________________________

299.6 177.7

222.4

2022 2023 2024 | Q1/24 Q4/24 Q1/25

NEW AND REPEATED TRANSAC

Unit: 1,000 Transactions

366.9

15 5 1 1 . 1 ‘l- 1 . 21 -

Q2/21 Q3/21 Q4/21 Q1/22 Q2/22 Q3/22Q4/22 Q1/23 Q2/23 Q3/23Q4/23 Q1/24 Q2/24Q3/24Q4/24 Q1/25

AR BALANCE

Unit: Million Baht

2025 5,182.8

. 4,880.9
4.095.8 4,212.0 —
2 305.4 2,751.2 2,723.7
2023 1,859.4 B — °
o e === —
2022 1389.3 1,789.2 1,919.0 1,746.5
Q1 Q2 Q3 Q4

13



SG&A: SELLING & ADMINISTRATIVE EXPENSES

SELLING EXPENSES ADMINISTRATIVE EXPENSES

Unit: Million Baht, % Unit: Million Baht, %

Selling Expenses to Total Revenue Administrative Expenses to Total Revenue

4.8% 4.8%




STATEMENT OF FINANCIAL POSITION

ASSETS

Unit: Million Baht, %

17,822.1
16,668.9 10847 6%
13999 8% S Y
4%

Other Assets
Right of Use Assets []

Trade & Other |
receivables

31% 30%

57% 60%

Inventory L]

31 Dec. 2024 31 Mar. 2025

LIABILITIES AND EQUITY

Unit: Million Baht, %

17,822.1
16,668.9
19% 3,041.6 17% Others
3,134.0
: B Lease
' 2% 2% Liabilities

41% 43% B Loan

] Shareholders’

38% Equity

38%

31 Dec. 2024 31 Mar. 2025

Trade and other receivables:
increased by Baht 245.9 million or 4.9%, primarily due to the growth in gold
financing receivables.

Inventory:

increased by Baht 1,258.9 million or 13.3%, in line with the expansion in the number
of branches as part of the Company’s business growth strategy.

Short-term loans :
increased by Baht 392.9 million or 6.9% , the increase in loans from financial institutions

to invest in the inventories corresponding to branch expansion and the increase in gold
financing receivables

Long-term loans :

decreased by Baht 152.9 million or 14.2% resulting from scheduled repayments of
maturing long-term obligations.

15



CASH FLOW

Unit: Million Baht, %

Cash and Cash Equivalents at

31 December 2024

Unit: Million Baht, %

993

Profit from operations
before changes in
operating assets and
liabilities

Q1/2025 CASH FLOW STATEMENT

(482)

Cash flow from

Operating Activities

(52)

Restricted
bank deposits

Cash flow from
Investing Activities

Cash flow from

Financing Activities

Q1/2025 CASH FLOW FROM OPERATING ACTIVITIES

(265)

Gold
Financing
receivables

(1,241)

Inventories

242

+ I

Trade and
other
payables

241

Other current
assets and
liabilities

Cash and Cash
Equivalents at
31 March 2025

(482)

Net cash used in
operating
activities

16



FINANCIAL SUMMARY

CURRENT RATIO D/E RATIO INVENTORY TURNOVER

Unit : Times Unit : Times

1.96

Unit : Days

1.60 :
1.29
ﬁ = . l

Q1/24 Q4/24 Q1/25 Q1/24 Q4/24 Q1/24

117.34

CASH CYCLE GROSS PROFIT NET PROFIT

Unit : Days Unit : Million Baht,% Unit : Million Baht,%

4.5%

104.95 10.7% 10.1% 3.4% 32%

398.40

310.52
274.63
b .%9.14 . . I

Q1/24 Q1/24 Q4/24 Q1/25

ROE EPS

Unit: % Unit : Baht/Share

24.15%
19.64% 18.79%







THAILAND GOLD INDUSTRY LANDSCAPE

Unit: %

Source: Datawarehouse, DBD as of 6 May 2025 | Company Website

98-99%

Market Size

2.4 Trillion
Baht

(Y2023)
Lasted Update

1-2%

8

AURORA

MARKET SHARE BY NUMBER OF BRANCHES

Unit: %

88.4%

Total
9,804
Branches
(Q1-2025)

Total value of
key players
>107%

‘3.8%

AURORAS 34

%1.7%

0.7%
0.5%

Q1/2024

AURORA

Aurora
: 429 Branches

+1.6%

Player 1

: 364 Branches

+0.0%

Player 2

: 169 Branches

+0.0%

Player 3

: 70 Branches

+0.0%

Player 4
: 53 Branches

s +18.4%

Q1/2025

8

AURORA

Aurora
: 508 Branches

Player 1
: 370 Branches*

Player 2
: 169 Branches *

Player 3
: 70 Branches*

Player 4
: 53 Branches*
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GOLD FINANCING INDUSTRY LANDSCAPE

° Total Market Size of Gold Financing ° Market Size

Unit: Billion Baht,% Unit: Billion Baht,% Pawn Shop

Thong Ma Ngern Pai
: AR Balance 5,182 Million Baht

Market Size Thong Ma Ngern Pai
Jther Gold 100 : 5,182 Million Baht

shops Billion Baht

0 InanCIng v LJ ¥

Billion Baht

Market Size Thong Ma Ngern Pai
120 : 5,182 Million Baht

Billion Baht

Source: Company Information



GOLD FINANCING INDUSTRY LANDSCAPE

PRIMARY SECONDARY
MARKET MARKET

* .

2.4 Trillion Baht 220 Billion Baht
Market Share By Revenue Market Share By Revenue

Selling Gold " A ‘*’
Store of Value Store of Value 4 Gold Financing




GOLD PRICE UPDATE

THE VARIATION IN GOLD PRICES* SUMMARY OF FACTORS AFFECTING

GOLD PRICES IN APRIL 2025

60.0% . Impact on Reciprocal Tariff Measures:
The new tariff measures under President Donald
Trump’s policy could trigger negative reactions
from trading partners. Many countries may
50.0% attempt to negotiate compromises or implement
USD their own reciprocal tariff measures, potentially
leading to heightened international trade
tensions.
40.0% . . . .
[l. The economic situation of the United
THB States
The trend of economic slowdown in the United
30.0% States and the global economy as a whole

remains a key factor to watch closely. Particular
attention should be paid to the impacts of U.S.
government policies, including tariffs, labor
measures, and rising production costs, all of

which affect business competitiveness and
domestic inflation.

20.0%

[1l. The Russia-Ukraine conflict situation

\ 10.0% The latest developments have shown positive

signs following reports of a meeting between
1 r“;,w" = | P Ve representatives frqm Russia and a special envoy
L of Donald Trump, aimed at promoting a ceasefire

0.0% agreement. Although the details of the discussions
have not been officially disclosed, progress on this

front is likely to ease pressure from geopolitical
tensions—one of the key risk factors contributing

_10.0% to volatility in global financial markets, particularly

Apr-24 May-24 Jun-24 Jul-24 Aug-24  Sep-24 Oct-24  Nov-24 Dec-24 Jan-25  Feb-25 Mar-25 Apr-25 lsnuéneasegglrcﬁy sector and in safe-haven assets

Source: Goldtraders : Gold Price Sentiment Index-Gold Traders Consensus



THAILAND'S GOLD CONSUMER CONFIDENCE INDEX

MONTHLY QUARTERLY

Unit: Index

69.08
68.48 68-50
66.78
56.12
51.65 §
LA N R SN A AR A A A R A A N S N NN S S N N
¥ & ¢ W Q'b* Sy S N N R RS & & F & J

Source: Goldtraders : Gold Price Sentiment Index-Gold Traders Consensus Apr. & Q2-2025

Thailand’'s gold consumer confidence
index in Q2-2025,

The three-month Gold Price Sentiment Index
for the second quarter of 2025 (April-June)
increased from the first quarter of 2025, rising
from 56.12 points to 66.78 points, an increase of
10.66 points, or 18.99%. Factors contributing to
the rise in the index include heightened demand
for safe-haven assets, the Federal Reserve’s
monetary policy easing, the U.S. President’s
economic policies, growing concerns over a
global economic recession, and increased gold

purchases by central banks in various
countries.

Positive factors for gold prices in Q2-2025

> Demand for safe assets

&

%9 » The relaxation of monetary
policy by the United States
Federal Reserve

» The economic policy of the
President of the United States

®) @
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AURORA®

&

AURORA
DIAMEND

Total New Branches

BRANCH EXPANSION

105.6

2023

Branches
(as of 2022)

233

40

14.1

2024

Branches Branches
(as of 2023) (as of 2024)
261 267
138 210
5 9
2 2
+127 +82

2025 Target

103.9

CAPEX for existing
branches renovation

CAPEX for new
branches

2025E

Branches
(as of Q1-2025)

277 274
310 222
39 10
18 2
+156 +20

24



OUTLOOK: Q2-2025 MARKETING ACTIVITIES

Q2-2025 PROMOTIONS

8 | 4
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AFFILIATE MARKETING

, 21.00 U. | UD&RISAL + 1808 ‘
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AURORA 3-YEAR PLAN (2025-2027) AURORA®

GOLD JEWELRY BUSINESS

THE GOLD JEWELRY BUSINESS CAN BE DIVIDED INTO THREE
MAIN CATEGORIES: MODERN GOLD, DIAMOND JEWELRY AND
DESIGN GOLD.

STRATEGIC DIRECTION

Branch New Brands Leverage
Expansion New Products Upstream

1,000 Branches New Target Segment Strategic
By 2027 Expand Customer Partners

28



@®
BRANCH
EXPANSION

By the end of 2027, the branch

network is expected to grow

to 1,070 outlets.

GOLD JEWELRY

* New location for Aurora

* Potential location for Seng Heng

 Customize store for different customer
lifestyles

HIGH MARGIN PRODUCT
 Expansion in department stores

[ :l‘f \
: i)
| AURORA®

duav

2022 2023 2024 2027 (F)

GOLD FINANCING

* Double the number of branches in key
strategic locations.




> O
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s Ve Ve W NN
B s e

0O

~ ~
e Bl

~ D
OO0

5 . A _

PEARL
JEWELRY

3 5382

Ve 2aiany
[SERIPTPTIE L

* Opportunities to expand into new brands and product segments

« MG&A and JV opportunities

 Personalized experiences for special occasions

30



©® STRATEGIC

LINE GROWTH

TO IMPROVE MARGINS THROUGH COLLABORATION WITH PARTNERS TO CONTINUE OUR SUSTAINABLE TOP & BOTTOM

Customers

AURORA®

WHOLESALERS

Midstream

*
&
B

Wholesale/
Suppliers

L )
* A
o
d

Goldsmiths

Upstream

Increase Credit line from 400 kg to 800 kg

Increase Credit term form 1 month to 1.5 month

31




STRATEGIC

TO IMPROVE MARGINS THROUGH COLLABORATION WITH PARTNERS TO CONTINUE OUR SUSTAINABLE TOP & BOTTOM-LINE GROWTH

Upstream

GOLD
SMELTING FACILITY

32



AURORA 3-YEAR PLAN (2025-2027) AURORA®

umuimnﬁmmuauﬁﬂﬂ CuA

GOLD FINANCING BUSINESS

THE GOLD FINANCING BUSINESS, OPERATING UNDER THE NAME

THONG MA NGERN PAI" RENDERS A SERVICE OF SALE WITH RIGHTS
OF REDEMPTION FOR GOLD JEWELRY.

STRATEGIC DIRECTION

£ 3026 0L pE 80500

=
o
—
e
o~
o
P
-
-
-
-~
o
(o
N
-
o
S
e
-
™
~
-
.
-
€
-
N
.
¥
-

Branch Ecosystem Exponential

Expan$|0n New Feature grOWth

1,000 Branches N Ne\g Servici_ AR Balance
By 2027 ew Partiici 20,000 MB.

By 2027

R trrrasr i ereieinied )

SERITY R R AR
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EXPANSION PLA

o))
r‘!ﬁuld-"'

g 3
Network Effect ; ) G vige1nnoJ
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— 3
v QONIVYaT

 Bangkok b 1.25%
« Pathum Thani il $ I o v Suidunuin
« Nakhon Ratchasima ' S

&2 nouuguld
e Samut Sakhon =2

 Samut Prakan
 Chonburi
 Chachoengsao

*Shop-in-Shop 31%

» Chanthaburi Stand Alone 69%

e Khon Kaen
e Nakhon Ratchasima

)
novul
lT,UIU, e T

Iiaududs - 0emivva

Suidunui 1.25%

The company is driving growth through a strong targete

expansion strategy, focusing on high-potential areas to
returns.

*NOTE: Shop-in-Shop: Gold financing services available at Aurora and Seng Heng locations , Stand Alone: Branches located outside shopping malls



@ GOLD FINANCING ECOSYSTEM

NEW ECOSYSTEM

/I . -
Customer ,._'@') . ‘ . @VI

Journe
y Visit branch Inspect gold & Sign a Contract Receive Money Pay Interest Redeem Gold

evaluate its value & Deposit Gold

8
juty
RETAIL STORE

DELIVERY SERVICE




© EXPONENTIAL GROWTH

A/R BALANCE

Unit: Million Baht

+67%

2022 2023 2024 2025E 2026E 2027E

&

D/E Ratio

After negotiating with our bank to raise our allowable
debt-to-equity ratio from 2.0x to 2.5%, the Company
unlocked an additional THB 5 billion of borrowing
capacity in 2025. Post-2025, we will proceed with a
group restructuring to access further debt capacity to

accelerate growth in our retailing & gold financing
business.

Bond Issuances
Another source of funding utilized by the Company is
bond issuance, intended to support business operations.

In 2025, the Company plans to issue long-term bonds
totaling approximately THB 2 billion.

36



AURA BUSINESS GROWTH STRATEGY 2025-2027

’A/R Balance ’ Gross Profit

Unit: Million Baht Unit: Million Baht

TARGET GROWTH
19,500 - 20,000

2,853

V747 2 I I
mu R ot hoat G . .

2022 2023 2024 2025 (F) 2026 (F) 2027 (F) 2022 2023

TARGET GROWTH

2025 (F) 2026 (F) 2027 (F)

’ Gross Profit Contribution by Business Unit

2025(F) 2026(F)
Il Modern Gold 60% B Modern Gold 55%

High Margin High Margin
. F‘rc:n:lu::’[sJ Products

2027(F)
Bl Modern Gold

High Margin
. Products




AURA ESG DEVELOPMENT

The Company conducts its business based on the principles of sustainability, which is regarded as one of the organization’s highe st priorities. This involves ensuring a
balance between business growth and the well-being of society and the environment, while also emphasizing the importance of sound governance practices (Environmental
- Social - Governance: ESG). To this end, the Company has established a Corporate Governance and Sustainable Development Committ ee, which is entrusted with the

responsibility of ensuring the accurate and transparent disclosure of material information to stakeholders. The Company has made notable progress in its key ESG
initiatives, as outlined below:

Summary of ESG Performance for the Year 2024

E: Environment

Materal Topic Key Suskanability ssues Susioinabiity Siralegy Boals 2024 Results fior the Yeor 2024 SDEs
Environmentally conscious product design from Use recycled gold in the use recycled gold in the T
production to disposal or recycling Racycle gold crafting of our Jewelry at 40% crafting of owr Jewelry at 40% ﬁ E
Reduce greenhouse gas Greenhouse gas emissicns ] o=
Reducing greenhouse gas emissions Install solar panels and Energy-saving projects | emissions by 2% per milkon baht | decseased by &.86% per million : <>
of profit baht of profit
Energy consumption decreased
Reduce energy consumplion by S F? -~
Energy management Energy-saving projects - (kilowatt-hours per million Baht T
of sales)
Reduce water consumption at Wiater consumption decreased by
Efficient water management and reduction Install automatic water-saving devices e 57
(cubic: meters per millon Boht of
saies)
Commitment to profecting and restoring natural habitats Support ecologicol projects at | Supported ecological projects 3
. Supporiing ecological projects D oy

38



AURA ESG DEVELOPMENT

Summary of ESG Performance for the Year 2024

S: Social

Malenol Topic Key Susioinobibty Bsues Sushmnobity Siraolegy Boak 2024 Resulis for the Yeor 2024
Occupational health and safety management in the mpéement System and obtai =i fion in 2 fienn
ir I 1502500122018 m ir
ococuwpational health and safefy occupafional heolth and safety
workplace Certificotion
s at 70%. s af 75%.
Trgining to Ensure Clarity for Personnel at All Zero comploints of human rights | Zero complaints of human rights
Human rights and child lobor
Levels and child lobor. and child lobor.
Increqase employes engogement The result of employes
Employes engagement Annual Engagement Plan
by 80%. engagement 797%.
Suppaoit af least 4 social Suppoited more than 4 social
Social assistance Policy, Objectives, and Social Assistance
initiotives. inifiafives.
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AURA ESG DEVELOPMENT

Summary of ESG Performance for the Year 2024

G: Governance

Material Topic Key Suskanobility isues

Goals 2024

Resulls for fhe Yeor 2024

Business growth outcomes

RAggressive Marketing

Profit increase by 20%

Profit increased by 33.50%

Sustainability policies ond strategies Collaborate with ESG expert consultaonts SET ESG Rating A [65-729) SET ESG Scove 52

Adopt new technology by integrating Al info Develop and create at least 3 Develop and create 3 S L=
nnovation Development -
: operations innowvations innovations

Implementing a Business Confinuity Management P e
Risk management system System [BCM] and an Enferprise Rk Risk-free
arising from actual risks is zerm.
Monagement System (ERM)
Maintain zero FDPA related
confidentiality and security of personal data [PDPA) Colloborafe with PDPA expert consulfants Mo complaints

complaints.
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DISCLAIMER

This presentation and the information contained herein are strictly confidential and have been prepared by Aurora Design Public Company Limited (the
“Company” or “AURA") exclusively for informational purposes and for the sole use of the recipient. By reviewing this presentation, whether in whole or in part,
you agree to maintain strict confidentiality with respect to all information contained herein. Participation in this presentation constitutes your agreement to be
bound by the terms and restrictions set forth below. Unauthorized use, disclosure, reproduction, or distribution of this presentation or any part thereof, in any
form or by any means, is strictly prohibited. Specifically, this document may not be (i) relied upon by any person other than the intended recipient; (ii) copied,
duplicated, or reproduced in any manner; or (iii) distributed or disclosed to any third party, within or outside your organization, without the prior written
consent of the Company or its authorized representatives. Attendees are strictly prohibited from removing this document or any related materials from the
presentation venue without the express authorization of the Company or its affiliates or advisors. While the Company has taken reasonable care to ensure
that the information contained in this presentation is accurate and that any opinions expressed are fair and reasonable, such information is provided without
any warranty or representation, express or implied, as to its accuracy, completeness, or correctness. The information has not been independently verified and
may be subject to change without notice. It may also omit material information regarding the Company and its subsidiaries. To the fullest extent permitted by
law, neither the Company, nor its affiliates, directors, officers, employees, or advisors accept any liability whatsoever for any direct, indirect, or consequential
loss or damage arising from reliance on or use of this presentation or its contents. No responsibility is assumed for any errors, omissions, or inaccuracies
contained herein. This presentation may contain forward-looking statements, including but not limited to projections, strategies, targets, and operational or
financial forecasts that are not historical facts. These forward-looking statements reflect the Company’s current views, assumptions, and expectations with
respect to future events and are subject to risks, uncertainties, and other factors that may cause actual results to differ materially. Many of these factors are
beyond the Company’s control. Recipients are cautioned not to place undue reliance on any forward-looking statements. The Company undertakes no
obligation to update or revise any information or forward-looking statements contained herein, whether as a result of new information, future events, or

otherwise. The Company does not undertake to provide access to any additional information or to update or correct any information in this presentation that
may become inaccurate or outdated.
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